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Globalisation and rapidly developing economies to offer great opportunities

Amadeus research report identifies three significant trends driving the hotel industry:
Globalisation and rapidly developing economiesto offer great opportunities
Better-informed travellerswill expect experiencesto be built around their per sonal needs

New technologies will continue to provide opportunitiesto personalise the experience and improve oper ational
performance

Amadeus, a global leader in technology and distribution solutions for the travel and tourism industry, has today launched
new report which identifies globalisation, a new breed of customer and new technologies as three key drivers for the hot
industry. The report was commissioned by Amadeus to identify the trends which will affect the hospitality industry in the
future and the technology implications for hotels and hotel chains.

Amadeus commissioned Inspire Resources to conduct the report entitled A blueprint for the future of the hospitality indus
They interviewed a targeted selection of senior hotel executives, consultants, academics and researchers to identify the
issues and concerns facing the market. The hotel executives included a mix of C-level executives as well has those with
responsibility for IT, distribution, revenue management, marketing and sales.

Opportunitiesfor growth into new markets

The report identifies globalisation as a key driver. Emerging markets - particularly Russia, India, China and the Gulf - offe
significant opportunities, but cannot be treated as a homogenous whole. For example, customers from China will search
plan and book a hotel in a different way from customers from Russia. The notion of brand integrity is crucial: hotels will n
to supply consistent service in a global environment, while adapting to support customers with new cultural background «
sensitivities in local markets.

Information key to servicing the demanding customer

The modern traveller wants to have experiences built around their personal needs. The hotel industry recognises that it r
go further in its adoption of social networking. User reviews expose the truth of a hotel’'s brand since customers often use
their peer group as the main source of information. Hotels are now challenged with maintaining high standards and meet
the expectations of customers who have done a significant amount of research before they travel.

The more demanding customer of the future will want to engage with a hotel across all touch points where appropriate.
Hotels will need to capture and store more data, yet access to it must be faster and more targeted in order to personalise
guest experience.

Technological integration to improve operational efficiency

As distribution, channel and content management becomes more complex, ensuring tight integration between these core
systems will become an even higher priority for hotels. Applications, databases and networks must integrate more easily
each other and third-party systems to facilitate collaborations with partners.

The growing importance of the mobile channel is clear. Although the use of smaller devices for booking is not yet
commonplace, it is anticipated the technology platforms used by hospitality companies must support and enable all user
interactions to integrate in the future, from phone to fax to PC to PDA to mobile.

Antoine Medawar, Managing Director, Amadeus Hospitality Business Group, said: 'The clear message from this report is
that the hospitality industry is undergoing a period of unprecedented change and will continue to transform. Customers a
changing, technology is changing, markets are changing. Yet this is also a period of unparalleled opportunity and we ren
committed to remaining at the forefront of understanding what travellers need and demand, both now and into the future.
understanding these key business drivers we hope to deliver the technology that will make these hopes come true and w
support the hoteliers to stay competitive in a rapidly changing world.’

Click here to download a copy of the report.
About Amadeus

Amadeus offers a full range of technology and distribution solutions to the hotel industry. Over 1,000 properties in 35
countries increase their revenue by 4 - 8% using Amadeus Revenue Management System. 6,700 hotel properties in 75
countries use Amadeus Property Management System and more than 75,000 hotels distribute their rooms to a global
travel-buying market though Amadeus’ distribution solutions.
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Amadeus is the chosen technology partner for providers, sellers, and buyers of travel. The company provides distributior
and point-of-sale solutions to help its customers adapt, grow and succeed in the fast-changing travel industry. Customer
groups include travel providers (airlines, hotels, car rental companies, railway companies, ferry lines, cruise lines, insural
companies and tour operators), travel sellers (travel agencies) and travel buyers (corporations and travelers). Solutions ¢
grouped in four solution categories - Distribution & Content, Sales & e-Commerce, Business Management and Services
Consulting.

Amadeus has central sites in Madrid (corporate headquarters & marketing), Nice (development) and Erding (Operations
data processing centre) and various regional offices, including in Miami, Buenos Aires, Bangkok and Sidney. At market
level, Amadeus maintains customer operations in 76 countries covering more than 215 markets. The company is majorit
owned by WAM Acquisition, whose shareholders are BC Partners, Cinven, Air France, Iberia and Lufthansa. Amadeus
employs over 7,600 employees worldwide, representing 95 nationalities. Amadeus’ revenue for the six months year ende
June 2007 was EUR 1,534.1 million. More information about Amadeus is availablgva@madeus.com.

More information about Amadeus hospitality solutions are availabenat.amadeus.com/hotels
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